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 Introduc�on 

This document provides an overview of The Indian Performing Right Society Limited (IPRS)’s rules and 
methods for administering the performing and mechanical rights royalty distribu�ons for musical & 
literary works. IPRS collects royal�es from a range of sources on behalf of composers, authors and 
publishers, and this document describes how and when the royal�es from each source are paid to the 
copyright owners. These rates and informa�on are valid as of April, 2018. 
 
IPRS does not license and therefore does not distribute on the following music usages: 

· Performances of works that are in the Public Domain 

· Performances of Drama�co-Musical Works 

· Grand right performances 

· Performances in churches or places of worship 

· Cinemas Theatres 

· Speech 

· Sound Effects 

 General Distribu�on Informa�on 

The general policy and structure for the IPRS Distribu�on Scheme follows the Scheme of Distribu�on 
men�oned in the Copyright Act, 1957 and Copyright Rules, 2013, and the Society’s Ar�cles o f Associa�on, 
specifically Ar�cles 31 and 32. IPRS distribu�on policies are subject to regular review.  

The Board of Directors is responsible for the formula�on and implementa�on of specific distribu�on 
policy and is required:  

(a) to ensure that such policy is fair, accurate, transparent and cost effec�ve; and  

(b) to put in place a system to ensure that the data used to support the alloca�on of royal�es is, 
and con�nues to be, based on sta�s�cally reliable sources that fairly represent the usag e of 
musical & literary works in India. 

The Board of Directors has delegated prac�cal oversight of this responsibility to the Distribu�on 
Commi�ee, a sub-commi�ee of the IPRS Board. 

IPRS also aims to ensure that all aspects of its distribu�on policies and processes are transparent and 
easily understood, with clear cost alloca�ons and without any unknown or hidden cross-subsidies. 

IPRS values all music equally and does not differen�ate between featured or background music.  

IPRS requires usage data to iden�fy which works have been used, and therefore which rights-holders to 
pay. In some cases, licensees are not able to provide complete and accurate music usage data or supply 
it in a format that IPRS can process. 

In many instances, the principles of fairness, accuracy, cost effec�veness and transparency are opposing 
forces. For example, in some situa�ons it might cost more to achieve 100% data accuracy and process 
details of every individual performance than the total revenue actually collected. In such cases, cost 
effec�ve methods of data collec�on and analysis are developed to provide sta�s�cally representa�ve 
informa�on about music use.  

The distribu�on commi�ee ensures a balance between these principles to provide the greatest value to 
all rights-holders represented by IPRS. 

The Society endeavors to become a member of BIEM and meet its standard for the administra�on of 
mechanical rights. 
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Royal�es for members of affiliated socie�es are calculated in every respect on the same basis as 
alloca�ons to IPRS members. The Board endeavours to comply with the Binding Resolu�ons and Best 
Prac�ces of the Interna�onal Confedera�on of Socie�es o f Authors & Composers (CISAC) related to 
principles governing the fair and equitable distribu�on of royal�es. 

 Distribu�on Frequency 

IPRS distribu�ons are made 4 �mes a year, in June, September, December and March for the revenues 
collected in the previous Indian fiscal 1st April to 31st March. Each distribu�on contains various 
components (e.g. Radio, TV). The distribu�on cycles for most, but not all, major revenue sources are 
shown below: 
 

Sr. 
No. Par�culars Distribu�on  

Distribu�on for 
Period 

1 Radio Distribu�on December 1st April-31st March 

2 Television Broadcas�ng  December 1st April-31st March 

3 
Permits - Live Performance (Domes�c & 
Interna�onal) December 

1st April-31st March 

4 
General Licenses - Hotels, Restaurant, 
Gyms, Discos, etc. 

June & 
September 

1st April-31st March 

5 Airlines December 1st April-31st March 

6 Commercial - Synchroniza�on December 1st April-31st March 

7 Internet /DSP  December 1st April-31st March 

8 Royal�es from affiliate socie�es  March  1st April-31st March 

9 Royal�es to affiliate socie�es 
June & 
December 

Previous semester 

10 
Reproduc�on and Synchroniza�on Rights 
income from single Indian works* 

Every quarter 
From previous 
quarter 

 
*Note: under authors’ “Right to Royal�es” clause in 
the Indian Copyright Act, 1957 

  

 Distribu�on Methodology 

This document gives a comprehensive view of where each distribu�on method is used across the range 
of IPRS’s revenue streams.  

For IPRS to make a distribu�on, 2 key elements are required:  

· Royalty: The revenue collected from licensed users of music 

· Data: Music usage informa�on from the licensed user  
Licensees are required to report the musical & literary works that they have used e.g. played on radio or 
at a live concert, etc. to IPRS. This data is brought into IPRS’s Distribu�on System and matched against the 
worldwide repertoire of works held on the IPRS database. IPRS iden�fies the copyright owners of each 
musical & literary work using this informa�on together with informa�on provided by its members  and 
affiliate socie�es and calculates the royal�es due.  

IPRS endeavors to pay royal�es directly on the basis of the actual musical & literary works performed or 

reproduced. IPRS uses the following methods to distribute royal�es in an equitable manner: 

 Census 

A census distribu�on involves collec�on of accurate music usage data, matching, processing and payme nt 
for every single performance within the licence period. This is the preferred basis for distribu�on. 
Royal�es received from an individual customer are distributed 100% across the music used and reported 
by that customer.  

of
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 Sample 

This method is effec�ve only when (a) music usage is highly repe��ve or there is a small breadth of total 
repertoire used and (b) a Society can collect sta�s�cally relevant sample informa�on cost effec�vely. IPRS 
does not use the method of Sampling with an excep�on for 3.1.11 to process their revenue for 
distribu�on. 

 Analogies 

If sufficient data is not readily available, an analogy-based distribu�on method is used. Using this method, 
royal�es are distributed using sta�s�cally valid data which r eflects current pa�erns of music use. The data 
is not obtained directly from the licensee. The type of data which is used can include representa�ve 
surveys, music sales chart, broadcaster transmission logs, etc. 

If and where a licensee fails to supply usage data at the correct �me to enable IPRS to make a distribu�on 
of the royal�es received from that licensee, IPRS will hold the royalty revenue un�l such �me as it has 
obtained the relevant data. If, a�er having taken reasonable steps to do so, IPRS  is s�ll unable to obtain 
the data from the licensee, IPRS reserves the right to distribute the revenue on the basis of analogous 
data. 

 Survey 

This is where royal�es are distributed by reference to a representa�ve survey of music.  
 

Other Methodology 

No other methodology is used by IPRS. 

 Data Processing Thresholds 

Licensees such as radio broadcasters, television broadcasters, Digital Service Providers (DSPs), provide 
performance data for music usage. Data is provided by the licensee in electronic format. Upon entry to 
the distribu�on system, all data is run through a process known as auto -matching, i.e. where the system 
a�empts to match the usage data to informa�on held within IPRS’s repertoire database. Where auto-
matching fails, usages will be matched manually by searching the works in the IPRS database. Where 
manual matching fails, works will be placed in a suspense account. 

Any processing thresholds which are applied are detailed in the relevant sec�on within this document. 

 Distribu�on Basis 

Distribu�on is done through sec�ons. A distribu�on sec�on is a pool of revenues that have been collected 
from one or more sources and distributed together because they are related in some way. For example, 
the live performance sec�on may cover music performed live in different sorts of venues, such as hotels, 
pubs or concert halls. These venues may have different licensing tariffs but are pooled together for 
distribu�on purposes because they all cover live music use. 

 Point values 

In order to distribute royal�es, a value per usage needs to be calculated. There are 2 different methods 
of calcula�ng this value: 

 Dura�on basis 

IPRS does not calculate usage on the basis of Dura�on. 

 Per Play Basis 

The net royalty for a distribu�on sec�on is split equally across all musical & literary works which are 
performed. For example: 

of
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Total net royalty paid by “Promoter 1” for an 
event  

INR 60,000 

Total number of songs performed on the set -
lists at that event 

20 

Point Value (Value per play) -  
i.e. Total net royalty ÷ Total number of songs  

INR 3,000 

 Weigh�ngs 

IPRS does not apply Weigh�ngs. 

 Costs 
 
Distributable revenue is calculated by subtrac�ng from IPRS’ gross revenue , subject to statutory limits 
prescribed in the Copyright Rules: 

a) the expenses of and incidental to the conduct, management and opera�on of IPRS; and 

b) monies applied by the Board for specific purposes (art. 32 of the Ar�cles of Associa�on) 

 Distribu�on Payment Thresholds 

In the absence of specific no�fica�on of contractual agreement to the contrary the shares of a musical & 
literary work are allocated as follows:  
 
(a) Original Self Published Works  

 
(i) Composi�on with lyrics:  

· Composer or composers   50%  

· Lyricist or lyricists    50%  
 
(ii) Composi�on without lyrics (or with non-copyright lyrics):  

· Composer     100%  
 
(iii) Non-copyright composi�on with copyright lyrics:  

· Lyricist      100%  
 

(b) Original Published Works  
 

(i) Composi�on with lyrics:  

· Composer or composers   25%  

· Lyricist or lyricists    25%  

· Publisher/s     50%  

 Distribu�on of Adapta�ons and Arrangements of Works 

For uses of an adapta�on of a copyright musical & literary work, IPRS will not allocate a share to the 
adapter or arranger unless no�fied of the agreement by the copyright owners.  

Where an authorized transla�on of copyright lyrics is made, or lyrics are changed or subs�tuted with the 
authority of the copyright owner, shares are allocated as follows (subject to contractual agreement):  
 

 Original Work Translated Work  

Composer 25% 25% 

Author 25% 25% 

of
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Translator   as per contract 

Publisher (Original/Sub) 50% 50% 

Where an authorized arrangement or adapta�on of copyright music is made with the approval of the 
original copyright owners, shares are allocated as follows (subject to contractual agreement):  
 

 Original Work Adapted/arranged Work 

Composer 25% 25% 

Author 25% 25% 

Adapter/Arranger  as per contract 

Publisher (Original/Sub) 50% 50% 

Where the original lyrics are non-copyright, translated or subs�tuted lyrics are handled as if there were 
original copyright lyrics. 

Where there is doubt or where it is impossible to establish which version has been used, all royal�es shall 
be distributed to the rights holders of the original work. The sub-lyricist, arranger or sub-arranger is 
en�tled to receive a share of royal�es only if the authorized adapta�on/  arrangement is known to be 
used.  

The above alloca�on will not apply where a musical & literary work is licensed for use in an adver�sement 
and new or substan�ally new lyrics or music are used in the adver�sement, the par�es may agree that 
the new lyricist/composer’s share of income be waived in favor of the original authors. IPRS will in such 
circumstances recognize and abide by such agreement no�fied to it.  

 Insufficient Documenta�on 

Where a usage has been matched to a work which had insufficient documenta�on, i.e. not all rights 
holders are iden�fied, IPRS will distribute the work according to CISAC’s “Insufficient Documenta�on” 
rule. There are two poten�al scenarios: 

(a) If one of the rights holders is iden�fied as a member of an affiliate society, IPRS will forward all 
royal�es for that work to the affiliate society who will distribute according to their 
documenta�on. The affiliate society in return will provide IPRS with correct documenta�on for 
the work so that the IPRS can distribute correctly in the future. 

(b) If one of the rights holders is iden�fied as a member of IPRS, then the royal�es for the work are 
placed in suspense and IPRS will contact the member for documenta�on for the work. 

 Uniden�fied Uses 

IPRS uses its best efforts to iden�fy all works appearing in its distribu�on analysis. Uniden�fied uses are 
reported music usages which cannot be matched to any documented works by IPRS. This may be due to 
reasons such as those listed below: 

· E.g. Insufficient or inaccurate informa�on received from users 

· E.g. The interested par�es are iden�fied as not being members of a society 

· E.g. Cue sheets for the film/programme could not be sourced by the society 

· E.g. Unmatched arrangements of public domain works 

As no rights holders are iden�fied, these uses cannot be distributed via the “Insufficient Documenta�on 
Rule”. Uniden�fied uses are placed on IPRS’s uniden�fied uses database which is available in IPRS’s Special 
Account and the royal�es are placed into a suspense account. This suspense account is circulated to 
affiliated socie�es for informa�on. Members and affiliate socie�es have three years from the date of the 
original distribu�on to claim uniden�fied uses. No interest accrues or is paid to the interested par�es. 
Suspense amounts not claimed within the 3-year period are added back to the distribu�on pool. 
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       Undistributed Shares  

An undistributed share is: a) the por�on of a work for which royal�es are withheld because of insufficient 
documenta�on; b) or none of the rights holders in a work can be iden�fied and shares for the en�re work 
are withheld. These undistributable shares are known as suspense shares or suspense works and are 
placed in the suspense account. 

Undistributed shares are reviewed every six months by IPRS in an effort to iden�fy the rights holders. Any 
rights holder iden�fied during this process will be paid the undistributed share in the next distribu�on.   
Suspense amounts not claimed within the 3-year period are added back to the distribu�on pool. 

       Non Member Shares 

A non-member is an individual who is not a member of any Performing and Mechanical Rights Society. 
Generally, no share is payable in respect of non -member interests. The royal�es will be held for a 
maximum of three years or un�l the non-member becomes a member: only then will the amount held be 
released. If the non-member does not become a member by the end of three years, the non-member 
royal�es will be returned to the distribu�on pool. 

For non-Indian works, the non-member share is paid to the affiliated society in the territory. 

 Debit/Credit Payment Adjustments 

Where a work or share has been paid incorrectly to a member, or an affiliate member, a debit/credit 
adjustment will be processed by IPRS.  

Debit/credit adjustments for IPRS members will only be processed against works or shares which featured 
on distribu�on statements issued within the previous three years. IPRS applies a threshold of INR 1,000 
a�er the deduc�on of tax to debit/credit adjustments for members as the expense of processing 
adjustments below this value would outweigh the value of the adjustment.  

Debit/credit adjustments for affiliate members will only be processed against works or shares which 
featured on distribu�on statements issued within the previous three years. IPRS applies a threshold of 
INR 10,000 a�er the deduc�on of tax to debit/credit adjustments for members as the expense of 
processing adjustments below this value would outweigh the value of the adjustment . If the Affiliate 
Member has a Permanent Account Number (PAN) in India, 10% tax will be deducted; if the Member 
produces a Tax Residency Cer�ficate, 15% tax will be deducted; if none of these is furnished, then Tax will 
be deducted at a higher rate of approximately 40%. 

     Non-Licence Revenue 

Non-licence revenues comprise the following: 

· interest earned on royal�es awai�ng distribu�on 

· investment income 

· membership fees 

This revenue is not allocated for distribu�on but is used to cover the Society’s administra�ve expenses. 

 Disputes and Counterclaims 

A counterclaim occurs where one or more members dispute the ownership of a musical & literary work. 
In line with interna�onal best prac�ce, IPRS’s procedure for counterclaims in rela�on to the ownership of 
musical & literary works is as follows: 

Where a new rights holder’s claim conflicts with an exis�ng rights holder’s claim the new rights holders 
will be required to submit documenta�on suppor�ng their claim. Un�l this documenta�on is received by 
IPRS, IPRS will con�nue to pay the exis�ng rights holders. If suppor�ng documenta�on is received from 
the new claimant then the original claimant has 180 days to provide counter-evidence. During these 180 
days, all royal�es rela�ng to the work are held in suspense. If the original claimant does not respond 
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within 180 days, he will be no�fied that his claim will be deleted if he does not respond to IPRS within 60 
days. Royal�es will be held in suspense during this �me too. IPRS shall only suspend the share which is in 
dispute.  

IPRS will not make on judgement regarding the value of the suppor�ng documenta�on, but rather will 
check that informa�on such as; term dates, territory, specific works/limita�on of repertoire and that 
documents are signed and dated by all rights holders is included within the documenta�on. 

If both claimants maintain a claim and can supply suppor�ng documenta�on, then either claimant can 
request from the IPRS to have the works placed into dispute. Once works are placed into dispute, IPRS 
will require the claimants to take the works out of dispute by a court order / judgement or mutual 
se�lement between the par�es. 

Credits held in IPRS’ suspense account pending resolu�on of an ownership dispute are released for 
payment on proper no�fica�on of the dispute’s resolu�on. No interest accrues or is paid to the interested 
par�es. 

    Distribu�on Policy Review 

IPRS distribu�on policies are reviewed on a yearly basis and with every introduc�on of new monitoring 
technologies and data processing capabili�es. 

 Broadcast Royal�es 

The distribu�on method and basis for this par�cular distribu�on pool is detailed under the relevant 
sec�on below. The below table summarizes the methods used for broadcast distribu�ons: 

For distribu�on purposes, all music is treated equally and no dis�nc�ons are made between programme 
music, commercial music, sta�on idents, jingles or trailers: all music shall receive a full credit for per play 
basis. 

The distribu�on process for broadcast royal�es is as follows: 

of
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 Radio 

Please note the following concepts which help ensure the way we distribute revenue to members is fair, 
accurate and transparent. 

· Commercial licensee blanket revenues that cover more than one radio sta�on are distributed on 

a census basis as per the licensed value of each sta�on. 

· No dis�nc�ons are made between music used in programs, commercials, sta�on/channel idents, 

jingles or trailers.  

 Revenue Split 

Radio broadcasters are granted a blanket license which grants them permission to use all licensed 
repertoire without seeking prior approval. 
  
A list of licensed radio sta�ons, with details of their distribu�on method, basis and frequency, can be 
found in the Appendix. 

 Weigh�ng: Radio 

IPRS collects for all iden�fiable music and does not apply weigh�ngs for Radio broadcas�ng music: all 
music receives a full credit per work play. 

 Feature Performances 

of

 

IPRS does not distribute the category separately. 

 Non Feature Performances 

Theme Music 
IPRS does not distribute the category separately. 
 
Background Music 
IPRS does not distribute the category separately. 
 
Jingle Music 
IPRS does not distribute the category separately. 

 Na�onal Radio – General 

Music is licensed to radio networks on “per sta�on” basis, without differen�a�ng between na�onal, 
regional or local sta�ons, however, their li censed rates differ with the category of ci�es i.e. the license 
fees is higher in the metro ci�es than the small ci�es  Each sta�on is required to return complete broadcast 
logs to “IPRS. These logs are processed in their en�rety by the society on a census basis and royal�es are 
calculated on a per play basis and distributed once a year.  

 Na�onal Radio – Adver�sing 

Included in the radio category. 

 Regional Radio – General 

Included in the radio category.  
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 Regional Radio – Adver�sing 

IPRS does not collect or distribute the category. 

 Local Radio – General 

Included in the radio category.  

 Local Radio – Adver�sing 

IPRS does not collect or distribute the category. 

 Digital Radio – General 

Included in the radio category.  

 Digital Radio – Adver�sing 

IPRS does not collect or distribute the category. 

 Community/College Radio 

No logs are provided by these radios. Revenue from these sta�ons is distributed on a pro-rata basis across 
the main radio pool.  

of

 

 Television 

 Revenue Split 

Television broadcasters are given blanket licenses which grants them permission to use licensed 
repertoire without seeking prior approval. General music data for television broadcasters is analysed on 
a census basis and royal�es are calculated on a per play basis. 

A dis�nct “general music” distribu�on pool is set up for each broadcaster  and each of its channels is 
required to return complete transmission logs to “ IPRS. These logs are processed in their en�rety by the 
society and royal�es received from the channel are distributed once a year across these logs.  

The license revenue from television is split between programming and adver�sing on the following basis:  

· 100% of net revenue is distributed to the music used in general programming  

· The license granted excludes the music used in adver�sing, which is paid separately by the 
adver�ser.  

 Weigh�ng 

IPRS does not apply weigh�ngs for Television broadcas�ng music: all music receive a per play credit. 

 Theme Music 

 IPRS does not distribute the category separately. 

 Feature Music 

Feature music is music which falls into one or more of the following categories:  
(a) music which is performed by, or represented on screen as being audible to one or more of the 

characters in the scene portrayed;  

(b) music performed in video clips; 

(c) music performed in associa�on with choreographed dance sequences  

Feature music shall receive a full credit per play. 
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 Background Music 

IPRS does not distribute the category separately. 

 Logo Music 

IPRS does not distribute the category separately. 

 Na�onal Television - General 

 

License Type B - Annual 
Blanket 

Distribu�on 
Method 

Census 

Number of Channels 5 Distribu�on Basis  Per Play 

Distribu�on 
Frequency 

Once a year Processing 
Threshold 

None 

 
IPRS does not categorize Television into sub-categories such as Na�onal, Regional or Local Television. 

 Na�onal Television – Adver�sing 

IPRS currently collects the category separately from the adver�ser and distributes on a per license basis. 

of

 

 Local Television - General 

Categorized by IPRS as Television. 

 Local Television – Adver�sing 

IPRS does not collect or distribute the category  

 Television Other 

IPRS does not collect or distribute the category  

 Domes�c Cable Television  

 Domes�c Cable Television General - Primary Transmission 

Categorized by IPRS as Television. 

 Domes�c Cable Television Adver�sing – Primary Transmission 

IPRS does not collect or distribute the category. 

 Non-Domes�c Cable Retransmission 

IPRS does not collect or distribute this category. 

 Cinema 

IPRS does not collect from this source because “communica�on to the public of a musical & literary work 
along with the cinematograph film in a cinema hall” is exempted from performing royal�es under the 
Indian Copyright Act 1957, ar�cle 18.1 

However, IPRS collects performing royalty for the performance of music outsided the film, in which case 
cinemas are included in the “mall” category.  
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 Cinema – Film Revenue 

IPRS does not collect or distribute this category as the same is not permi�ed under Indian Law.  

 Theme Music 

IPRS does not collect or distribute this category as the same is not permi�ed under Indian Law.  

 Feature Music 

IPRS does not collect or distribute this category as the same is not permi�ed under Indian Law.  

 Background Music 

IPRS does not collect or distribute this category as the same is not permi�ed under Indian Law.  

 Logo Music 

IPRS does not collect or distribute this category as the same is not permi�ed under Indian Law.  

 Cinema Adver�sing 

IPRS does not collect or distribute this category as the same is not permi�ed under Indian Law. 

of

 

 Live Royal�es 

IPRS collects revenue for live public performances in various venues under a number of different tariffs. 
For live concerts IPRS endeavours to pay royal�es based on actual data and based on the works 
performed. IPRS appor�ons the royal�es equally to each song on the set list.  

 Invoiced Pop Concerts 

IPRS collects and distributes this category under Live Events category. 
 

License Type D - Specific Event Distribu�on 
Method 

Census 

  Distribu�on Basis  Per Play 

Distribu�on 
Frequency 

Once a Year Processing 
Threshold 

Play List 

 

IPRS collects revenue for all live events / pop concerts. 

Set lists are sourced from promoters, and affiliate socie�es. Only works actually performed live, i.e. listed  
as part of the performer’s set list are distributable. Once the invoice has been paid and the set list has 
been sourced, royal�es are paid to the right-holders of the works. Revenue is divided evenly between all 
songs performed at the event. Where IPRS is unable to source the set list from the promoter, it will then 
seek the list from secondary sources, e.g. sister socie�es, internet research etc. If IPRS has been unable 
to source a set list for the event within 3 years, royal�es are distributed via the “General Live Events” pool.    
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 Invoiced Classical Concerts 

IPRS collects and distributes this category under Live Events category. 
 

License Type E - Specific Event Distribu�on 
Method 

Census 

  Distribu�on Basis  Per Play 

Distribu�on 
Frequency 

Once a Year Processing 
Threshold 

Play List 

 
IPRS collects revenue from promoters for invoiced classical concerts.  

Set lists are sourced from promoters, and affiliate socie�es. Only works actually performed live, i.e. listed  
as part of the performer’s set list are distributable. Once the invoice has been paid and the set list has 
been sourced, royal�es are paid to the right-holders of the works. If IPRS has been unable to source a set 
list for the event within 3 years, royal�es are distributed via the “General Live Events” pool.  

 General Live Events Survey 

License Type F – Annual license 
for shops, bars & 
restaurants 

Distribu�on 
Method 

Survey 

  Distribu�on Basis Play 

Distribu�on 
Frequency 

Once a Year Processing 
Threshold 

 None 

 
A por�on of revenue collected from bars, hotels, restaurants, disco, malls, etc. for non-�cketed live 
performances is distributed based on analogy data.  
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IPRS is currently building analogies based on interna�onal best prac�ce. These will be updated in this 
document as soon as possible. 

 Live Performances Scheme 

IPRS does not have an Unlogged Performance claim procedure. 

 Background Music 

Background music is described as the public performance of a television or radio in a premise; or the 
public performance by mechanical means of a CD, tape, MP3 player, jukebox , etc. The revenue collected 
from the range of sources for background music is distributed by Analogy. IPRS does not have separate 
category however, it is included under General Licensing. 

IPRS is currently building analogies based on interna�onal best prac�ce. These will be updated in this 
document as soon as possible.

Public Recep�on

. 

IPRS does not have separate category however, it is included under general licensing.

 

 Background Music – Bars & Shops  

IPRS does not have separate category however, it is i ncluded under general licensing. 

5.1

5.2
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 Background Music – Hotels & Restaurants 

IPRS does not have separate category however, it is included under general licensing.  

 Commercial Discos 

IPRS does not have separate category however, it is included under general licensing. 

 Airlines 

License Type H – Annual 
license for airlines 

Distribu�on 
Method 

Census/Pro-Rata 

  Distribu�on Basis  Per Play 

Distribu�on 
Frequency 

Once a Year Processing 
Threshold 

 None 

 
IPRS collects revenue for performances of controlled repertoire in aircra� registered in India. This revenue 
consists of charges for boarding/disembarka�on music as well as in -flight entertainment music. The 
Distribu�on of Royal�es will be according to the list of songs provided by the Airlines on per play basis. 
 

Category % of net revenue Distribu�on Method 

Audio 100% Census 

 
The revenue for audio is distributed across the music usages reported to IPRS by the airline. This is 
distributed on the per play basis. 

 Private Copying 

IPRS does not collect and distribute this category as there is no law authorising the same. 
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5.4

5.3

5.5

 Digital and Online Revenue 

 General Informa�on 

 Digital and Online Service Defini�ons 

  Ringtone  

IPRS has already set the tariffs, however it is in process of formula�ng the rules for distribu�on. 

 Download 

IPRS has already set the tariffs, however it is in process of formula�ng the rules for distribu�on. 

 Interac�ve Streaming 

IPRS currently collects and distribute for this category under the internet category. 

 Non-Interac�ve Streaming 

IPRS currently collect and distribute for this category under the internet category. 
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 Webcast (Standard or Interac�ve)  

IPRS categorises a standard webcast as the abili ty to watch or listen to a linear music based  webcast, 
where the user cannot pause or fast forward the webcast.  

IPRS categorises an interac�ve webcast as the ability to watch or l isten to a music based webcast, where 
the user can select the music, or pause or fast forward the webcast. 

 Mixed Service 

IPRS currently does not collect and distribute for this category. 

 Other Services 

IPRS currently does not collect and distribute for this category. 

 Distribu�on Splits 

Music data for websites is analysed on a census basis and royal�es are calculated on per play basis. 
A dis�nct distribu�on pool is set up for each website provider. Each provider is required to return 
complete logs to IPRS. All usages are auto-matched by IPRS. Royal�es received from the provider are 
distributed once a year across these logs. 

 Ringtones 

IPRS has already set the tariffs, however it is in process of formula�ng the rules for distribu�on.  
 

 Music Downloads 

IPRS has already set the tariffs, however it is in process of formula�ng the rules for distribu�on. 
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 Video Downloads 

IPRS has already set the tariffs, however it is in process of formula�ng the rules for distribu�on . 

 Music Streaming  

IPRS currently collects and distribute for this category under the internet category.  

 Audio-Visual Streaming 

IPRS currently collects and distribute for this category under the internet category.  

 Websites 

License Type L – Online 
Websites 

Distribu�on 
Method 

Census 

Number of Providers 8 Distribu�on Basis  Per Play 

Distribu�on 
Frequency 

Once a year Processing 
Threshold 

Census 
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Music data for websites is analyzed on a census basis and royal�es are calculated on per play basis. 

A dis�nct distribu�on pool is set up for each website provider. Each provider is required to return 
complete logs to IPRS. All usages are auto-matched by IPRS. Royal�es received from the provider are 
distributed once a year across these logs. 

 
The Internet Distribu�on of Royal�es are distributed as per the set-list of songs / logs received from the 
Internet Broadcasters for streaming on their website for interac�ve / non-interac�ve broadcast. Many of 
the songs for which the royal�es received from the Internet Broadcasters are in cents. The songs 
considered for distribu�on are for the revenues of the song va lue is either 1US$ or equivalent to INR 60/- 
as cut-off amount. The song value which is below 1US$ are not considered / taken for distribu�on, 
however, the amounts accrued for the song value below 1US$ are re -distributed on the best basis of the 
distributed amount i.e. on above 1 US$. 

Royal�es for websites are distributed once a year.  

 Interna�onal Revenue 

IPRS has reciprocal agreements with affiliate socie�es to license usage of IPRS’s repertoire in other 
countries. The collec�on and distribu�on policies of the affiliate socie�es will apply for repertoire usage 
within their territory. Revenue is collected by the affiliate society in the territory of performance from a 
wide variety of licensees covering all of its copyright music use. The affiliate society subsequently forwards 
royal�es to IPRS for the por�on of the collected revenue it has iden�fied as a�ributable to IPRS members, 
along with sufficient informa�on to enable IPRS to iden�fy the works and interested par�es to pay.  

IPRS distributes interna�onal revenue on a yearly basis. The �me period between performance and 
distribu�on is subject to the distribu�on �metable of the affiliate society.  

 Appendix 

Table 1: Distribu�on Summary for Na�onal Radio Sta�ons – General Music 

 

Revenue 
Source 

Distribu�on 
Method 

Distribu�on 
Basis 

Distribu�on
 Frequency
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Na�onal Radio 
Stations - 
General Music 
- Ananda Offset 
Pvt Ltd (Friends 
FM) 

Census Calculated on a 
per play basis 

Once a  year

 
:

 December
 

Na�onal Radio 
Stations - 
General Music- 
TV Today 
Network Limited 

Census Calculated on a 
per play basis 

 

Once a  year

 
:

 December
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Table 3: Distribu�on Summary for Community Radio Sta�ons - General Music 

 

Revenue 
Source 

Distribu�on 
Method 

Distribu�on 
Basis 

 Community 
Radio Sta�ons 
- General 
Music - Peace 
Industrial 
School 

Sampling  Calculated on a 
Per Play  basis 

 Community 
Radio Sta�ons - 
General Music- 
GMR Ins�tute of 
Technology 

Sampling  Calculated on a 
Per Play  basis 

 
Table 9: Distribu�on Summary for Na�onal TV Channels – General Music 

 

Revenue 
Source 

Distribu�on 
Method 

Distribu�on 
Basis 

Na�onal TV 
Channels - 
General Music 
- NDTV Lifestyle 
Limited 

Census Calculated on a 
per play  basis 

 
Table 16: Distribu�on Summary for Website – General Music 

 

Revenue 
Source 

Distribu�on 
Method 

Distribu�on 
Basis 

 Website - 
General Music 
- Google 
Ireland Limited 

Census Calculated on a 
per play  basis 
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Distribu�on
 Frequency

Distribu�on
 Frequency

Distribu�on
 Frequency

Once a  year

 
:

 December

Once a  year

 
:

 December

Once a  year

 
:

 December

Once a  year

 
:

 December


